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Viglette remembered, "and there was this mini revolution
happening in snowboarding, snowboarding colliding with de-
sign and art. And design versus art was a concept I strug-
gled with greatly all through college, and then I saw this
thing happen bo snowboarding at the time.. .and particularty
it was all happening with Burtan, and every ad Burton did
had a different logo on it, and sometimes it was just written
by hand. I remember distinctly there was this one ad and the
type was made out of tabs off of beer cans and it just blew
ma away. I'm sitting here and I've got this [professor] tell-
ing me don't bother creating your own font since there were
so many okher perfect ones that were created; I'm leaving
this class and I"m picking up & magazine and I'm looking at

a company who just made their logo out of beer tabs, It just
showed ma, you don't have to listen to any of this stuff.”
After a stint at a snowboard startup, Violette came back to
JDK and did his first graphics for Burton in 2000, He was
also involved in the launch of the un..inc series, and although
he left JOK to start his own firm, he still works with Jager
on the un..inc graphics. For 2007 they bit off a big project,
and civilian snowboarders are just naw seeing the results at
their local shop.

The concept Violette and Jager came up with was to pay
homage to the eulture the riders build and live by asking five
artists to create collaborative works unlike any that have
ever been printed on a board. "A lot of what we ware invit-
ing and perpetuating and one of the reasons its relavent to

un..inc,"” said Jager, "is that it's all about the collaboration
of the riders: it's more real than any other team anywhere,
these guys are just loving life and hanging together and
pushing each other so it seemed like an appropriate thing

to look at the collaboration af artists and actually taking a
board and passing it around and having one artist add onto
another, so it was kind of like this exquisite corpse idea that
buflt on itself to create this holistic expression that was re-
ally unique to snowboarding.”

Although Yiolette and Jager were worried that five artists
might not want to work together on one canvas, they pre-
sented the concept ta Burton and to the riders and got the
green light, “It's a testament to the senior management at
Burton that they just give this to us and let us go, even if
they might cringe sometimes at the result,"” Violette said of
the series, which only the ereative director, designer, riders
and key people at the company have input an, Violette admits
that the riders werae skeptical about the concept at
first. “I've been working with these guys for a re-
ally long time, wea've had enough time to bulld up &
certain amount of trust and I had to really cash in
that trust card,” he said.

Approval in hand, Violette began plecing together his
team. "I pulled together a random sampling of werk
from artists that I have watched and I like, and than
threw in some other newer guys who I maybe heard




about fram friends who said you should check this guy out
if you're ever doing graphics.” Billy Anderson, Eric Bailay,
Mark Mulroney, Erik Siador and Nate Van Dyke, all of them
with different artistic styles than the next, made up the
squad.

It was decided that each artist would have one week with
each of the filve canvases, and by day seven of that week
the canvas had to be delivered to the next artist. Violette
assigned a graphic theme for sach board, They were: sex,
friendship, confusion and pain, values and travel. In addition
to contributing to the collaborative works for each topsheet,
the artists also had to work on their own batiom sheet for
gne of the boards based on the rider's requests and ideas.
As with any trailblazing, snags were eminent. One of the ob-
stacles noted by a couple of the artists was pulling down the
boundaries on their own work and invading the space of the
others. "Sometimes [ had to cover up parts of another
artists' work and that can get a bit touchy,” sald
Mulroney. "But I didn't get any complaints so it
worked out fine," Bailey agreed:. "The hardest part
was just letting go and letting the other artist do
what they do, cause sometimes it was like: that looks
good white _ . . demn, there goes that white. Changes
were out of your hands."

Siador embraced the concept. “Design-wise T didn't
want to see the hoard look like it was a divided piece,

you know, it was a collaboration piece,” he said, "so I tried
my best to go over someone’s sbuff."

Any project meant st least in part for & consumer audience
i gaing to run into here some acceptability issues, Nate

Van Dyke got the assignment for the bottom sheet of the sex
board, and his work was prominently featured on the top-
sheet as well. "You can see the strategic cover ups with the
logo placement and all that, and that was something that just
had to happen,” said Violette. When I got in touch with Van-
Dyke he was still a bit steamed about how much the sex deck
differed from the original graphic. *Burbon lets us just run,™
said Violette, "but if it comes to the eleventh hour, if thera's
something they're just not willing to let us do, you've got to
do what you've got to do. I°m not happy about i, but it"s a
part of the job. ™

In addition to trying to get the artists to mix it up and mak-
ing sure the graphics got approved, Violette had to juggle &
number of factors. " You're not just making some cool art,
you're also creating something that professionals are going
to be riding," he said, "And visually they want their balance
in a certain area. If you ke your composition up near the
nose and you look down and everything is weighted near the
tail it's truly going to impact the way you ride.* The printing
capabilities of the factory were also of concern.

Ultimately the project was a positive progression of the



snowhoard graphic, and the proaf is in the pudding. "It was
2xciting to get the new work evary woek and to have to I'ig-
ure out how to work with what you wers given," recalled
Mulronay. "It is just nice to work for & different audience,

I generally work in the gallery/museum world and warking
with riders forces me to present a different style and nar-
rative that I don't get a chance to explore very often.”

“I couldn't be happier with the result and it was worth afl
the effort,” mused Violette. “[The riders] were stoked and
that makes all the difference . . . . Because snowboarding's
relationship to design and art has been so st rang for years
and years now, it's tough to do something new." Violette
hopes the riders without a pro deal recognize the work as
wall. “When you get so close to snowboarding it's sasy to
forget the people who are going to have these boards for
four seasons=the kid who's mowing lawns all summer 1o ng
and every bit of that cash is going to buying these snow-
boards. It's very important to have some longeviby."

“When you work on these things you need to realize that you
indelibly mark imagery in people’s minds because it"s some
af the most potent stuff,” Jager told me. "You're out there
wikh your friends doing risky cool shit, having fun, and the
graphic that you choose te rMde kind of imbeds itself in your
mind and in the minds of your friends, and it sort of marks
certain eras of your life." No doubt these un..inc boards will
be some kid's "33 Brushie pro model,



